
Search Informed 
Content Framework 
and Checklist 

From Search to Strategy: Using Online 
Search Behavior to Drive Smarter 

Energy Choices



Search Informed Content Framework

Program Goals 
& Objectives

Align on behavior 

goals, success

Search Analysis 

Use SEO + GEO insights to 

uncover gaps and user intent

Strategy & Planning 

Choose channels and tactics 

that support search discovery

Content Creation 

Use structure and language AI 

surfaces most (+ humans prefer)

Campaign Launch

Optimization 
& Reporting
Track visibility; 

refine; repeat
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Publish and promote content



❑Align on Outcomes
Start with the behavior change you want—and make sure your search visibility goals support it.

❑ Think Like Your Audience (Search Analysis)
Use their language. Map real search terms and questions before content creation begins.

❑ Structure for Search (GEO)
Design content so AI and search engines can easily read, interpret, and surface it—snippets, headlines, 
CTAs.

❑ Publish With Purpose
Tag, track, and optimize content like it matters—because in AI search, consistency builds credibility.

❑ Report What Matters
Don’t stop at clicks. Track visibility, discoverability, and how your content shows up on AI surfaces.
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Checklist: Make Search Visibility a Built-In Strategy



Right-click outside of slide and choose “Format Background” and change the background color for a dif ferent fill color

Let's Talk!

@C+C

@colehourcohen

@allaboutthegood

cplusc.com

LetsTalk@cplusc.com

https://www.linkedin.com/company/cplusc/
https://www.instagram.com/colehourcohen/
https://bsky.app/profile/allaboutthegood.bsky.social
http://cplusc.com
mailto:%20LetsTalk@cplusc.com
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